New survey underscores need for more ambitious government efforts to
convince Canadians to purchase electric vehicles

May 5, 2021

The most recent poll of Canadian attitudes towards electric vehicles (EVs) finds that more needs to be
done to increase consumer demand. The key areas of consumer support needed are consumer EV
purchase incentives, expanding accessible EV charging infrastructure and educating Canadians on EV

benefits to consumers and the environment.

“With auto manufacturers now spending billions on producing new electric vehicles, including right here
in Canada, a more focused and collaborative effort is needed to inspire Canadians to go electric,” said
Brian Kingston, President & CEO of the Canadian Vehicle Manufacturers’ Association (CVMA).

The survey, conducted by Leger for the CVMA and Global Automakers of Canada (GAC), offers insights
into the key barriers to consumer adoption of EVs in Canada. The findings are based on an online survey

of over 2,000 Canadians completed between March 19-27, 2021.

“The debate about electric vehicle supply is over,” said David Adams, President & CEO of the GAC. “With
over 130 new electric vehicles coming to the Canadian market by 2023, we must address the well-
known barriers to consumer electric vehicle adoption.”

According to the poll, the top reasons Canadians cited for not purchasing an EV are limited driving range
(55%), higher purchase price (54%), a lack of public charging infrastructure (47%), and the time required
to charge (45%). Concerns with EV inventory at dealerships or a lack of models to suit consumer needs
were two of the three least-cited reasons for not purchasing an EV.

Leser

In your mind what would be the reason for not purchasing

an electric vehicle (EV)?
REASONS TO NOT PURCHASE AN EV:

Limited driving range I 55%
Higher purchase price compared to a gasoline vehicle [ NG 5:%
Lack of public charging infrastructure [ ENRERGEERE 7%
Time required to charge |GG :5%
No ability to charge the vehicle atyour home/condo/apartment [INEGEGEGGEE 3%
Not familiar with fuel cell technology I 26%
Lack of hydrogen fuelling infrastructure | -6
Not familiar with battery technology | 23%
| am worried about the resale value of the EV ina few years [ 17%
I don’t understand how they work [ 16%
Perceived safety concerns with battery technology [ 15%
Lack of EV inventory at dealers [ 15%
There are no EV models that meet my vehicle needs [ 14%
Lower resale value of EVs [l 11%
All other mentions <8%
| don’t see any reason(s)not to purchase an EV B 1y
| don’t know 7%

Q In your mind what would be the reason for not purchasing an electric vehicle (EV)? Base: ALL (n=2022)



Three-quarters of respondents noted concerns with EV driving ranges and lengthy charging time when
travelling. Another 57% do not know where or how to access vehicle charging at their home. Addressing
consumer concerns with EV ranges and charging infrastructure will be critical to encouraging more
Canadians to make the switch.

To what extent do you agree or disagree with the following:
TOTL
AGREEMENT WITH FOLLOWING STATEMENTS: % Agree
| am worried about the driving range (km) that an
electric vehicle (EV) can offer before needing to be 10% 5% 38% 37% 74%
recharged
| am worried about the charging time of an electric
vehicle (EV) when travelling [EZZZEFC 39% 34% 74%
| am concerned about cold weather operation 15% 7% 37% 28% 65%
I don’t know where to access charging at my home 30% 27% 57%
M| don’t know ¥ Strongly disagree Somewhat disagree ¥ Somewhat agree B Strongly agree

QTo what extent do you agree or disagree with the following: Base: ALL (n=2022)

EV consumer education remains a significant barrier to widespread adoption with only two-in-ten
Canadian’s feeling they have done sufficient research on EVs. Only 4% of respondents were aware of the
number of EVs currently available in Canada (41), and just 38% of consumers are aware that the
government has a consumer EV purchase rebate of up to $5,000 available.

An encouraging finding is that there is widespread support for government efforts to help Canadians to
purchase EVs. The most popular policies and programs cited include tax (GST/HST) deductions (51%),
free access to public charging infrastructure (45%), government consumer EV purchase incentives (45%),
preferential EV insurance rates (43%) and free annual registrations for EV owners (39%).



Leger
What policies/programs would encourage you to consider 3
buying an EV for your next vehicle?

POLICIES/PROGRAMS THAT WOULD ENCOURAGE EV PURCHASE:

Tax deductions (no GST,income tax reductions) — 51%

Free public charging infrastructure _ 45%
Government consumer EV purchase incentives T s

Preferential insurancerates " 39
Free annual vehicle license registration " oo
Charging infrastructure available at gas stations b WA
Free municipal parking " s
Charging infrastructure at place of work - 21%
Free access totollroads T 19%
Free access to HOV lanes - 15%
Education about using and owning EV " 3%
other I 1%

BTOP 5 CHOICES

TOP CHOICE

Q What policies/programs would encourage you to consider buying an EV for your next vehicle? Base: ALL (n=2022)
About the Canadian Vehicle Manufacturers’ Association

The Canadian Vehicle Manufacturers’ Association is the industry association that has represented
Canada’s leading manufacturers of light and heavy duty motor vehicles for more than 90 years. Its
membership includes Ford Motor Company of Canada, Limited, General Motors of Canada Company,
and Stellantis (FCA Canada Inc.). Collectively its members operate 4 vehicle assembly plants as well as
engine and components plants, and have over 1,300 dealerships. 136,000 jobs are directly tied to
vehicle assembly in Canada. Direct and indirect jobs associated with vehicle manufacturing are
estimated at over 792,000 across Canada.

About Global Automakers of Canada

Global Automakers of Canada (GAC) is the national trade association representing the Canadian
interests of 15 of the world’s most respected automakers. Our members include: BMW Group
Canada Inc, Honda Canada Inc., Hyundai Auto Canada Corp., Jaguar Land Rover Canada ULC, Kia
Canada Inc., Maserati Canada Inc., Mazda Canada Inc., Mercedes-Benz Canada Inc., Mitsubishi
Motor Sales of Canada Inc., Nissan Canada Inc., Porsche Cars Canada Ltd., Subaru Canada, Inc.,
Toyota Canada Inc., Volkswagen Group Canada Inc. and Volvo Car Canada Ltd. Together our
members represent more than 25 brands in the Canadian automotive market.

Toyota and Honda, respectively the two largest vehicle manufacturers in Canada, are responsible for
more than 50% of Canadian light-duty vehicle production in Canada and directly employ more than
12,000 associates in five vehicle assembly plants and one engine plant.

GAC members and their associates employ, directly or indirectly, more than 77,000 Canadians in
automotive manufacturing, sales, distribution, parts, service and financing, as well as in head office
operations.



